




Instruction 1: Find out the correct answer on the page indicated, circle it, drag a connecting line to the left margin of the page, and mark the question number. Example:

1.	Why do real estate and mortgage market are called conjoined twin?                                                       (p. 59, para 2)
.........................................................................................................................................................................................
...................................................................... Risk in the real estate market leaks into the mortgage market and vice versa.

1.	Property market equilibrium would be difficult to maintain if inflation and interest rates _________ _____________________                                                                                                                   ( p. 59, para 3)
2.	The study of psycho-sociological and/or socio-psychological influences among human in fulfilling needs and wants is basically focused on __________________                                                                                       (p. 59, para 4)
3.	What the paragraph is all about? [one word only] _______________                                                    (p. 60, para 1)
4.	Give some examples of factors that influence buyer’s preference?                                                         (p. 60, para 2)
5.	Give one example of riffle effects in the property industry?                                                                   (p. 60, para 4)
6.	Identify what basically market forecasting does in the property market?                                                  (p. 62, para 4 & 5)
7.	Read the whole para 3 on p. 63. What are three fundamental things that a market research does to improve an organisation’s competitive position?                                                                                                       (p. 63, para 3)
8.	List down two ways of ensuring a constant flow of information for real estate decision-making?           (p. 63, para 4)






















1.   They can be identified by what they display...desire, generic, product form, and brand                                      (p. 46)
3.    Acronym for external market environment at the outer most orbit of Figure 3.1                                              (p. 44)
6.    Geographic element that makes difference in people preference, property price, property market 
       behaviour, etc.                                                                                                                                             (p. 49-50)
8.    Human stage of life or human life _____                                                                                                          (p. 49)
10.  Its increasing levels are paralleled by an upgrading of consumer’s essentials...its percapita level  has grown to about 
       US $9,000 in the past few years.                                                                                                   (p. 53 para 3 and 4)




1.	They fall into four main groups, namely consumer, commercial  & industrial, government, and  investor & speculator.                                                                                                                                                        (p. 45)
2.	On the one hand, it helps prospective buyers to translate their latent demand into effective demand but on the other hand it can also create artificial demand.                                                                                                            (p. 56)
[Please spell the word in a reverse form.]
4.   According to Kotler (1986) they are any group that has an actual or potential interest in or impact 
      on an organisation’s ability to achieve its objective.                                                                                           (p. 47)
5.  _____________ normally imposes rules and regulations and practises interventions in the real estate industry. (p. 60)
7.  How many of the following approaches to dealing with STEP environment are correct?
       A.  Quantifying and interpreting STEP factors
       B.  Analysing the possible impacts of pertinent STEP elements;
       C.  Coping with the dynamics of STEP
       D.  Devising responsive business plans
                                                                                                                                                           (p. 61, para 3 and 4) 
       Answers: ABC, ABD, BCD, ALL

9.  Read the whole para 3 on p. 54. What kind of variable is P/Y for buyer’s affordability?


* Based on Hamid, Abdul, bin Hj. Mar Iman (2006). Basic Aspects of Property Market Research. Skudai: Universiti Teknologi 
   Malaysia Publisher.
** This quiz is based on reading on Chatper 3 of the above book.
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